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HEER RS JEEANA (Items)
(Objectives)

=2 #HIB (Critical Thinking)

TIKHRE (Global View)

E1ER (Social Responsibilities)

EIFTEA%EE (Innovation and Leadership)

B HRARBERES (Independent Problem-Solving)

Fivrwiwd | e IFEAZE (Items) 100.11.15 %%@Zﬁffgﬁ

(Competency)
st (g2 |, | BRI -
i 4 A LRI B (Competence in critical thinking)
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HEIRRNEXRBREYHRHET vd
(Insights of global high-tech industrial trends)

BEEMEEACSEERNAN
(Awareness of professional ethics and social responsibilities)

B SRR BAEE

(Innovative thinking in cross- disciplinaries)

BB E SRS
(Leadership competence of coordination and integration)

B NEREIERE

(Competence in independent problem-solving)
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01 ox | ANERER A B E - = o
%y | Human Resource Management MIALS]S3 0% 30% 30% | R HE
02 x| BgER A B F | —C
#3x | Financial Management MIA|S]|S3 20% 20% 60% F4R &R
03 ox | {TH4EIE B D -
zx | Marketing Management MIA|S|3 30%  70% FAR RERT
04 =x | HFfEE A F — =
zx | Information Management MIA|S|3 60%  40% Fik Ha
05 % | BiBEE B E =
zx | Operations Management MiAlS|3 60%  40% Fik Ha
06 =+x | KEEEIE A B F | — T
zy | Strategic Management MiAlS|3 40% 30% 30% | &R Ha
07 x| FELi® -
zx | Thesis MIATY 6 Fik HEm
HEWERE
08 x| HEFH (—) B D — =
53| Seminar () MIATS 3 | sm som Fa | BEF
09 x| REMRHE A C F — e
#x | Business Research Methods MIATS)S3 40% 20% 20% TR Han
10 +x | R EEER A B . o
zx | Introduction to Technology M| A|S |3 |50% s0% Eﬁﬁ_ RERT
Management "
11 ox | EREE A E —Z | .
zx | Project Management MIALS]S3 60% 40% F4R RERT
12 #x | HERFARHEER D E F - .
z3 | New Product Development and M| AL S| 3 |40% 20 40% EZ&_ RIEFT
Management 4
13 &% | MFAIE AR EERE A C D E| _ — »
zv | Knowledge Creation and R&D MIATS|3 |3 10 3 30 Eap e
Management % % % % 4
14 =x | BEMELEEE cC F - N
zx | Business Management of M| ATS| 3 |50% s50% ﬂzé{&_ NEM
Intellectual Property "
15 @x | HEEFEEETEER A D — .
s#x | Emerging Technology and Industry | M | A | S | 3 | 60% 40% Eap &R
Application A
16 ox | pEEFL C F -
zy | Electronic Business MIATS]S3 15% 85% F4R RIEFT
17 @x | 43p83ER1 B D F -
#x | Online Investing MIALS)3 20% 20% 60% | fFAR REEFR
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18 +x | RIENE B D B | — T
#x | Service Science MIA|S]|S3 20%  70% 10% E4R REFER
19 ox | BRI EEESRER Mlals| 3 B D F — | yer
#x | Information Technology & . . . m e
Computational Financgey 30% 30% 40% FR
20 x| EEAE BN Al AD R = | )
E 5% IBusines_s Models and Strategy M| A|S 3 35% 30% 35% ELR REM | FHigRE
nnovation "
EBRE
21 ox [ 27EBES  GRNERAST c e Pl _.=1]_ ‘
#x | Laozi' s Management: Clasic M| A S| 3 |00k 30% 50% 47 NER | nisEs
Technology Case Study "
22 #x | pIRREHARRES A D E .= e
B3 EregtivehThinking and Creative M| A S| 3 |09 6% 20% - &
eadership "
23 ox | glesm A D E | —Z | .
%y | Entrepreneurship Management MIALS)3 30% 30% 40% FiR HEm
2% @y | NEEERESF A F =
By ll\D/lecision Analysis for Technology M| A|S 3 0% 60% EL RIEFT
anagement 7
25 wx | SiEIRER % B E F | _ . — |
£ Iséq(r;g)l/ogy planning and product M| A|S 3 40% 20% 40% E%&_ RER
26 x| HEHEESIE A F -
zx | Supply Chain Management MiATS]3 40% 60% F4R RERT
27 ew | BIEHERERR A D F | _.— | _
#Y /E—C()I.mmerce Management and M| A S| 3 |30% 30% 40% Eap BEM
pplications "
#x | Online Shop Practice Management 10% 30% 60% | F&k e
#x | E-Commerce Security Management 40% 20% 40% FAR e
30 ox | EFHEALEE A C D = N
B Electrlonic Commerce Website MIA|S |3 30% 30% 40% Egﬁ_ RHEFT
evelopment "
31 ox | BYEHONHERS D °F — | e
zy | Computational Thinking in 60% 40% - e
EIectPonic Commerce(AKA: Business MIALS]|S3 FR
Process Engineering)
32 ox | BT LEERGEE D F — - "
#x | Electronic Customer Relationship M| A S 3 70% 30% 4R RIEFT
Management "
33 ox | EXEAF B D —
#x | Industrial Innovation MITALS]|S3 40%  60% F4R RIEER
34 vx | HEAXSNE Mlals 3| A 8 €| —=|__
zy | Technology, Humanities and Society 30% 30% 40% F4R RHEFT
35 wx | AT ERciaRER A D F -~
zx | Artificial Intelligence and Machine M| A|S 3 40% 20% 40% E%&_ HEFRT

Learning
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Quantitative Methods and Decision
biases
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FAR

EERERS

Excellence

Business Process Reengineering for

FR

PER 2 1R & Bl SRS
Transnational R&D and innovation
strategy

FR

MEHEETR

Internet Consumer Behavior

FAR

ANTEZERARIEFHR
Artificial Intelligent Product and
Service Development

FR

& BRI BA{E ZR A EY
Financial Technology and Case
Studies

& R S Bl e A B SR SR Y

Innovative Applications and Case
Studies of Blockchain
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EutEtx
Computer Auditing

ERRE

Data mining

HUTHREEE
Digital Marketing & Management

HEw ()
Seminar (l1)

HEwm (=)
Seminar (ll1)

E@atam (M)
Seminar (IV)
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Online Brand Development

MR 1TEH

Internet Marketing
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Services Management
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Business strategy in )
high-technology industries
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