R_ - HFREME

R ES 110.09.07
Dept/Institute | Graduate Institute of Technology Management

Class MBA

HEBE JHBAZA (Items)
(Objectives)

HEFIRBEBEN (Critical Thinking)

ZIKIREF (Global View)

HEEER (Social Responsibilities)

EIFTBIRE (Innovation and Leadership)

WHERREREREA (Independent Problem-Solving)

SEBCSEN IREAA (Items) 100.11.15
(Competency)

MTH E [ #4400 BitHAIREZRE ==
SEA PRaRAE A W (Competence in critical thinking)

B E ]

HERMKREXRBREHRBEDN 7
(Insights of global high-tech industrial trends)

BERmEETEREENR

(Awareness of professional ethics and social responsibilities)

BS AR B AEREY

(Innovative thinking in cross- disciplinaries)

B R G rRERES

(Leadership competence of coordination and integration)

BRI EEE

(Competence in independent problem-solving)
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RIZRHE (Courses) HBIFERL (MR ) S REAZ 0 2# oS Bt
112131/ 4 RE 4Rk ERE® | BA
BRAZ D AMEIRAE |
01 =+x | ANEREHE A B E s
#3x | Human Resource Management MI{A]S| 3 40% 30% 30% 4R HEFT
02 x| MIEER mMlalslas| A 8 F|— = .
zx | Financial Management 20% 20% 60% | EAR e
03 =x | THERE B D -
#x | Marketing Management M|IA|S]|S3 30%  70% F 1B RIESER
04 ox | HHMEE A F —s =
#x | Information Management M|l ALS 3 60%  40% ELR RIS
#x | Operations Management M|A]|S . 3 60% 40% 4R REER
06 =x | KIEEE Mlals!s A B F i \
#3x | Strategic Management 20% 30% 30% TR BEER
07 @x | LY =
#x | Thesis MIA]Y|®6 IR BERR
HENMSRIE
08 =ox | BEF@W (—) B D — =
w3 | Seminar (1) MIA]S|3 50%  50% 4R R | BEWKE
09 =x | {REFMEITA A C F lLa“c(m=
#w | Business Research Methods MIA|S]|3 A0% 0% 20% | B | THER
10 x| RHEREEER A B Y
ES'S Ir\r)‘tarr?ad;ég%r;] tto Technology M|IA|S]| 3 |so% so0% Y EER
11 »x | EREE A E =
#x | Project Management MIALS]|3 60% 40% E4R MNER
12 ox | EmREAEHE D E Pl o= )
3o Il;lAeavr\]/aI;rgrch‘Lé%ttDevelopment and M| A S| 3 |40 20% 40%| a5 REFR
13 x| ARSI T A C D E| _ - }
#x | Knowledge Creation and R&D MIA|S|3 |3 10 30 30| mg R
Management % % % % ‘
14 *=x | BRMEGESHE C F = = .
#x | Business Management of M| A|S |3 |s% 50% - R
Intellectual Property .
15 ox | MNEBFEHERTHEER A D e .
38 IEAmelr‘gir;g Technologyand Industry | M | A | S | 3 | 60% 40% wm HNEmR
pplication - /
16 #x | EREFIE MIlAals]s3 C F — = \
#x | Electronic Business 15% 85% FR &
17 +x | AAFRERM MIlAls]s3 B D F =% \
=y | Online Investing 20% 20% 60% E4B R
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1(2|3]4 REJD MRS
TX | REBAE B D E
zyx | Service Science . SIE R E 20% 70% 10%
PX | AR A S S R F B D F
#x | Information Technology & 5 5 0
Computational Financ%y ST O R )
PX | EFEHRE  KHEBE RO ¢ E F
zsz | Laozi' s Management: Clasic 50%
Technology Case Study
HIZRE
21 @x | AIEREHAREE A D E- s — s | i
#3 | Creative Thinking and Creative M| A|S]|3]|20% 6% 20% F4h YE (S
Leadership
22 x| pHEE A D B T ] e
z3z | Entrepreneurship Management LA || ST RS 30% 30% 40% FEMR R IMETLE(S
23 x| REEEREDH A F — = | ner |
3 | Decision Analysis for Technology MIALS| 3 |a0% 60% F4B = METEE
Management
24 x| BRI A R ARG B E POl e — o
#x | Technology planning and product ML A|S |3 |a0% 2% 0% T4 BT | meBuEs
strategy —
25 ox | ftpEsEee 4 A F =l |
3% | Supply Chain Management VR A e 2 40% 60% FiR NEF | sz
26 wx | BEYEEEIEARA A D Fl == T |
#x | E-=Commerce Management and M| A | S| 3 |30% 30% 40% E4B ST | DMETURE
Applications ;
27 % | @REEEREE ¢ Dkl =TT
s | Online Shop Practice Management e e 10% 30% 60% FR MEFT | dSEnsEe
28 ox | BFEBLEERE A C F [ —Z .
zx | E-Commerce Security Management MIA1S|3 40% 20% 40% FER MEFT | dsiEs
29 % | BFHHMURE . ATE RS s
zx | Electronic Commerce Website MIALS| 3 |30% 30% 40% ) HEF | pexe
Development
30 *x | BYEBEPHERE D F ~ | ner | nesme
#x | Computational Thinking in 60% 40% R | e 2
Electponic Commerce(A?(A: Business MIAIS]3 FR
Process Engineering)
31 #x | BHLEEHHRESR D F .
#x | Electronic Customer Relationship MIA|S]|3|70% 30% wag | TEFT | pEiEe
Management
32 ox | EEA B D =
=y | Industrial Innovation MIALS]3 40% 60% 4R | MEF | sssuse
33 @x | NBEAXENE A B €[ ==
#zx | Technology, Humanities and Society MIA]S(S 30% 30% 40% | M| DEM | nexse
34 x| \TEHEHgsRey S R Tl P
3 frtific_ial intelligence and Machine | M | A | S | 3 | 400 20% 40% 4R NEF | astEeE
earning
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guan‘utatlve Methods and Decision M|A|S |3 50% ‘ - MBI
iases

EERIERE B D

Business Process Reengineering for 20 5 MECUEE
Excellence % :

BB 2 I R BURT RS . g METUE(E

Transnational R&D and innovation ;i s
strategy . HUGRR

WIHEETR
Internet Consumer Behavior

ATEEEmAREME

Artificial Intelligent Product and - : METUEE
Service Development

&R RHR S E SRR

Financial Technology and Case
Studies

& I8 8 B 3 FE R SR SR Y

Innovative Applications and Case
Studies of Blockchain

BITEZ F : \
Computer Auditing 40% - ; BISBER
EIHRE ?
Data mining 40%
BNITTIHAERE E
Digital Marketing & Management 30%
EERR () D
Seminar {Il) 50%
B (=) D
Seminar (i) 50%
B (M) D
Seminar (IV) 50%
A oA bR SRR D
Online Brand Development 80%
RERTTH D
Internet Marketing 80%

ARFsEREIE E F
Services Management 20% 30%

BB R IEE RN D F

Business strategy in 30% 40%
high-technology industries
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