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(Objectives)

HEHIBEBE S (Critical Thinking)

EIKRE (Global View)

HEEER (Social Responsibilities)

BI¥TEA4EE (Innovation and Leadership)

B HRRRITERES (Independent Problem-Solving)
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(Awareness of professional ethics and social responsibilities)
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(Innovative thinking in cross- disciplinaries)
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(Leadership competence of coordination and integration)

BB AR R

(Competence in independent problem-solving)
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